DETAILS OF BUSINESS

ABOUT US:

Shanti Gold International Limited (SGIL)
is a distinguished name in the Indian gold
jewellery industry, recognized for its
craftsmanship, innovation, and consistent
excellence for over two decades.
Founded in 2003 as a partnership firm by
visionary entrepreneurs Mr. Pankaj kumar
H. Jagawat and Mr. Manojkumar N. Jain,
the company transitioned into a public
limited entity in 2013. Today, SGIL stands
at the cusp of a new chapter as it
prepares to launch its Initial Public
Offering (IPO), reinforcing its commitment
to transparency, growth, and stakeholder
value.

Headquartered in Mumbai, SGIL
specializes in designing & manufacturing
22K hallmark gold jewellery embedded
with world - class cubic zirconia stones.
The brand has earned acclaim for its
exceptional product quality, contemporary
designs, and a seamless fusion of
traditional artistry with modern techniques
The company’s core strength lies in its
handmade and casting jewellery —
segments that differentiate SGIL in a
competitive market.

With over 300+ work strength and a
robust presence across key Indian states,
SGIL has successfully built a nation-wide
distribution network. lts operations are
supported by a 13,000+ square feet
manufacturing facility in Mumbai. As part
of its strategic growth roadmap, SGIL
have proposed to develop 50,000 square
feet in first phase for production facility in
Jaipur, which will place it among India’s
top five gold jewellery manufacturers.

Internationally, SGIL has expanded its
reach to the UAE, Singapore, USA, and
Qatar, marking its emergence as a global
brand. The company has consistently

demonstrated strong financial
performance, with revenue reached %
11,064.07 million in FY 2024 — 25 and a
steady improvement in margins.

Driven by a clear mission to offer
premium-quality gold jewellery that
blends heritage with innovation, SGIL
envisions becoming the most
sought-after jewellery brand in India and
abroad. The upcoming IPO is a significant
milestone in its journey—aimed at scaling
operations, enhancing technology, and
strengthening its brand equity in both
domestic and international markets.






